


While reading the articles, the students are expected to make written summaries of the
main results/contribution of each article and bring these summaries with them to the
course.

Background readings

The doctoral students attending the course are expected to be familiar with the
foundational literture within the field of service research. In case a student feels that a
reminder is needed, we recommend the following articles as background readings for the
course.
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Schedule
Lectureswill be heldSeptember 14th at Roma Tre University in Rdol®wing the AQUIS
conference in Viterbo, Italy, held on September 11th to 13th, 2024 or via Zoom.

The remaining three sessions will take place at the-84divice Research Center/Karlstad
Business School, Karlstad University, Sweden or via Zoom.

Date Pr course paper presentations will be announced. Presentations will be held at CTF,
Service Research Center at Karlstad University or via Zoom

A more detailed prograja schedule and a list of the reading materials will be provided to
the participants by Septemb@&024.
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Applying for the course
The course is targeted for doctoral students in Business Administration and related
disciplines. The maximum number of participants is 20.

x The application should include contact information (name, university, address, e
mail), and a short description of yourself and your research (Max. 500 words).

Apply to the course by 20 August viareil to course administrator Briktlarie Shandrew,
britt-marie.shandrew@kau.se
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